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ABSTRACT:

Urban open spaces should give back to the public,
creating vital and valuable places within a city.
People should want to seek out these spaces to
occupy, seeing them not as useless gaps between
buildings but areas with their own value and identity.
To create this public demand, successful open
spaces contain qualities of third places. Third
places, a term coined by Ray Oldenburg, describes
somewhere familiar that people choose to spend
their time outside their first places (their homes) and
their second places (their work). Third places bring
communities closer together and are open to the
public, but not all open spaces are third places.
What are the qualities and elements of third places
that designers can include in the creation of an open
space to establish a cherished and successful
component of an urban context?

The capstone examines four case studies
and consists of observations and photos at each to
determine how individual elements contribute to the
overall qualities of third places that bring different
groups of citizens together and establish a space as
a valued part of the community. These four case
studies are the City Pump in Rogers, AR, the Cooper
Hewitt Museum’s outdoor garden space in New
York, NY, the Citygarden in St. Louis, and the 8™
Street Market in Bentonville, AR. The observations
are compared against the writings of urban
designers and theorists including William Whyte,
Randolph Hester, and specifically the work of Ray
Oldenburg including his constructs of third places to
determine if and how their ideas are true in actual
precedents. Each case study features key
takeaways through written description and graphic
diagraming regarding how the different elements
create qualities of third places--or if they do at all.
The subsequent results have a wide range of
applications for the future of public space design.

The capstone culminates in the create of a
catalogue featuring all the case studies, their written
descriptions, observations, photos, and elemental

diagrams. This breadth of information is a reference
for designing other successful open spaces in the
future. The results may also point to new or
alternative methods for the future research of public
third places.

The design of open spaces is an important
topic for creating more engaging and appealing
cities. Without proper consideration, these areas
are often uninteresting and wasted space that does
little to create attraction to downtown areas. The
accommodation of current public needs and desires
in conjunction with design moves and decisions that
have worked in the past has the potential to create a
space that citizens frequently occupy and are proud
of. This capstone delves deeper into understanding
how such a goal is possible.









INTRODUCTION:

Public and accessible open spaces are
integral components of successful urban
environments. Capable of housing a multitude of
activities and occupants, they provide opportunities
for people to interact, relay information, and
exchange goods and services. Successful open
spaces often rely on the qualities of “third places” to
accommodate such actions. As described by Ray
Oldenburg, third places are informal gathering
places in a neighborhood that are separate from the
home (first places) and work (second places)." Third
places vary from local diners to post offices to coffee
shops, but all provide a relief in the routine of the
home-to-work-to-home lifestyle that leads to
negative social well-being and psychological
health.? Additionally, urban spaces last longer when
people take interest in them. Because third places
are inherently those that people seek out and
choose to occupy, the replication of their qualities
and elements in open spaces draws residents and
visitors over time. The open space, after achieving
a continuous flow of occupants, becomes a
significant point of attraction in the city, a space
worthy of preservation and upkeep instead of falling
into disrepair as is the case with some older open
spaces. People, however, are dynamic creatures
with changing needs and desires as time
progresses, meaning open spaces and qualities of
third places must adapt as well if they are to continue
to attract people.

The capstone project explores questions
concerning successful open spaces, specifically the
components within these spaces and how they
exhibit qualities of third places. The study includes
case study research and literary reviews from
experts in the field of urban planning and open
spaces. These open spaces are defined as, for this
exploration, spaces providing a level ground for
locals and guests of varying backgrounds and

economic classes to interact. Spaces with entrance
fees or lack of free amenities may be excluded.
Small urban parks, city/town squares, areas of urban
recreation, and other public gathering spaces
surrounded by wurban context are adequate
examples for research. The case studies will consist
of locations in four US cities—two examples from
larger metropolitan areas and two from a less dense
Arkansan background. These studies examine the
history, current status, and possible future of third
place qualities in the space. Much of the work is
observational and documentative in nature, breaking
down different components of the space to
determine how each one contributes to a larger
whole. How are the aspects of third places
incorporated into the design and identity of cities’
open spaces in ways that foster stronger community
bonds and a longer life for open spaces given the
needs of communities are changing?

The study of how to accommodate the
changing needs of city dwellers through the
incorporation of good open spaces is an important
topic with many implications. The urban sprawl in
America of the second half of the twentieth century
occurred when people left the dense urban centers
looking for new opportunities and ways of living their
lives. Cities remain popular destinations today, but
how can the form of open spaces and their
interaction with supporting program emphasize
health, environmental symbiosis, and adaptability for
the future? As sprawl continues to grow in America,
how can designers make denser communities more
attractive and offer many opportunities? The
capstone project examines the relationship
between open spaces and their role as third
places to create useful, engaging, adaptive, and
pleasant experiences for citizens of the
community and guests. This exploration is part of
a larger discussion in the field of design.

L]

' Oldenburg, Ray, “Our Vanishing ‘Third Places
2 Oldenburg, “Our Vanishing ‘Third Places’,” 7.

" Planning Commissioners Journal 6, no. 25 (1996-1997), 6.



The capstone has two main purposes—
cataloguing and testing existing data. Firstly, the
study and documentation of successful examples of
open spaces and how they behave as third places is
a guide for the work of future designers
responsible for urban planning and the creation
of community environments. Instead of
reinventing the wheel, designers should consult
precedents of previous works that have benefitted
the community in which they exist, not to directly
replicate the space but rather to take away the key
themes and successful moves of the open space.
Secondly, the capstone is a test to examine if the
elements of third places are performing in the
ways researchers such as William Whyte and
Roy Oldenberg believe they do. What may be
effective or successful in one space may not in
another space and urban context. The capstone
explores whether the design of open spaces can be
reduced to a prescriptive list of elements to create a
third place or if the qualities of such a place are
achieved through other means.

As people continue to become more
independent from their communities due to
advancements in technology, the nature of open
spaces continues to change and evolve, creating a
constant source of study and observation. These
areas are not only nodes of activity inside an urban
fabric where businesses and public events benefit
from the sources of people. They are places where
people come together, get to know one another, and
foster stronger bonds that enhances the strength of
a city. The success of these spaces depends on
creating atmospheres, activities, and elements that
people find attractive and will gravitate towards.
Third places also exemplify these qualities, and
there are several successful examples of how an
open space can act as a third place. The capstone
will delve into these ideas and precedents to create
a better understanding of how effective open spaces
operate using third place qualities.
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BACKGROUND INFORMATION:

A wealth of information exists regarding the
nature of open spaces and third places. Writers
such as Randolph Hester, Ray Oldenburg, William
Whyte, and others have dedicated years of thought
and research on the topics. These observations
coupled with an investigation into new opportunities
in urban environments will provide meaningful

insight into the capstone’s stated exploratory
purpose. Common themes among the studied
sources include unification of neighborhoods,

accessibility, adaptability, and serving the needs of
the community as they transform. These ideas are
not without their set of challenges to overcome.
While third places are open for all, not all
open spaces become third places. In Celebrating
the Third Place, Oldenburg notes that many public
spaces claiming to be third places are very
impersonal experiences with more focus on
customer turnover rather than establishing a
comfortable environment for people.® Since the end
of World War Il, people have become more private,
residing in their suburban neighborhoods lacking
gathering places.* The move of the American public
to the suburb hurt the quality of open spaces across
the country—they lacked the people that made
these spaces popular. William Whyte points out that
creation of plazas in front of skyscrapers were simply
ways that the city allowed developers to build these
structures taller.> The rise of super stores stole
business away from small shops that once served
as third places, and the heavy use of the automobile
led to highways cutting through the open spaces in
cities.® Public planning in this period lost focus on
many of the human activities that once resided in the
space between buildings not specifically designated

as “public space.”” These areas were third places.
The activism of several movements, such as
women’s rights and civil rights, starting in the 1960’s
gave people a voice to more aspects of their life,
including urban planning and open space design.?
As peoples needs and desires changed, they sought
a reflection of this transition in the cities they
inhabited. During the 1990’s there was a shift in the
public as what Jan Gehl refers calls a “leisure
society” to an “experience society”—people seek a
wide range of options and activities specialized for
various groups and attractive to individuals.® The
idea of Oldenburg’s third places is well suited for
designing open spaces for this relatively new and
continuing trend in society. He continuously
reaffirms that third places are those where people
spend time away from home and work to relax
around one another on a regular basis.’® By
adopting the qualities of third places, open spaces
can once again foster a sense of community in the
urban context they serve.

Both good open spaces and third places
share a common goal—to unite the community in
which they are located. Ray Oldenburg comments
that people no longer know their neighbors, but the
introduction of places to gather easily,
inexpensively, regularly, and enjoyably could
remedy this issue.’ Knowing one’s own neighbors
is an important step in a chain reaction that leads to
people having a larger sense of connection to a
place, thus increasing the dedication to the upkeep
and involvement in design decisions that allow
public spaces to adapt and grow with their
communities. The owners and operators of a space
are even part of third places, becoming “public

3 Roy Oldenburg, Celebrating the Third Place: Inspiring Stories About the Great Good Places in the Heart of Our Cities,

(New York: Marlowe & Company, 2001), 3.
4 Oldenburg, Celebrating Third Place, 2.

5 Jan Gehl and Birgitte Svarre, How to Study Public Life, trans. Karen Ann Steenhard, (Washington: Island Press, 2013),

52.
6 Gehl and Svarre, Study Public Life, trans. Steenhard, 48.
" Ibid, 45.
8 Ibid, 49.
% Ibid, 65.
10 Oldenburg, Celebrating the Third Place, 2.

" Ray Oldenburg, “Our Vanishing ‘Third Places’,” Planning Commissioners Journal 6, no. 25 (1996-1997), 6.



characters” that are community members who watch
over people and have information about the
neighborhood.’? At these third places, people of
similar interests and hobbies frequently interact,
promoting the culture of a given area and creating a
sense of place.’® The London Design District being
developed by Knight Dragon, to state a drastic
example, seeks to eventually house over 1,800 local
artists and designers in affordable workshops and
studios of unique architectural form.’ Open space
and third places of this development are tailored to
the inhabitants to help unify their individual lifestyles.
In any case, Oldenburg advocates that third places
offer information and connections for both local
residents and visitors and become backbones of a
community where people can gather for a multitude
of reasons.’”® He is not alone in this manner of
thinking.

Randolph Hester's book Design for
Ecological Democracy echoes Oldenburg’s thinking,
stating that open spaces should unite people and not
divide them. His idea of centeredness can facilitate
this task by combining different activities to one area
such as commercial, civil, residential, recreational,
transportation, religious, and educational
opportunities.'® The creation of shared interests
between different ages, cultures, social classes, and
other factors can only strengthen the community and
increase dedication to public spaces.”  Social
mutualism describes the connection between
groups seemingly opposing one another due to

unifying factors and is a vital component of an
engaging public space design.'”® For example,
Lafayette Square Park in Oakland has activities for
the young and old, for middle income Korean
citizens and low income African American citizens,
and for concert goers and those hoping for a walk in
the park.’ Studio Gang’s Polis Station project in
Chicago takes another approach to public design
relevant to today’s issues—creating Dbetter
relationships between police and the communities
they serve.?° Beginning with the installation of a
basketball court in what used to be a police station
parking lot, the Polis Station project provides local
youth with a safe place to play and interact with
police officers, while officers benefit by building
better understandings of people in the
neighborhood.?" Studio Gang ultimately hopes to
expand the scope of their experiment throughout the
community, creating zones of recreation, education,
commerce, creativity, public services, and other
components advocated by both Hester and
Oldenburg that allows for citizens to speak and
share information with public figures.?? One problem
the firm may experience, however, is the zoning laws
present in so many American cities.

Zoning in cities has not always been a
negative practice. Division in cities began out of
health concerns when city planners moved workers’
housing away from industrial factories, but divisions
soon extended to create nodes of business,
commerce, and government.?®> The creation of

2 Oldenburg, Celebrating Third Places, 5.
3 Oldenburg, “Our Vanishing ‘Third Places’,” 7.

4 Ali Morris, “Plans Unveiled for London’s First Purpose-Built Design District,” Dezeen, accessed October 5, 2017,
https://www.dezeen.com/2017/09/28/knight-dragon-greenwich-peninsula-development-london-design-district-

architecture-uk/
5 Oldenburg, “Our Vanishing ‘Third Places’,” 7-8.

'6 Randolph Hester, Design for Ecological Democracy, (Cambridge: MIT Press, 2006), 23.

7 Hester, Ecological Democracy, 27.
'8 Ibid., 60.
'9 Ibid., 81.

20 “Polis Station,” Studio Gang, accessed September 26, 2017, http://studiogang.com/project/polis-station

21 “Polis Station,” Studio Gang.
22 |bid.

23 Jeff Speck, Walkable City: How Downtown Can Save America, One Step at a Time, (New York: North Point Press,

2012), 105.

12
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these nodes with the introduction of the automobile
reduced the need to distribute program throughout
urban environments, leading to sprawl. Residential
units too far from open spaces could result in the
termination of these areas all together due to disuse.
Local taverns, for example, usually receive 80% of
their business from a radius of two blocks,?* and they
would lose much of this business if people were
forced to live elsewhere. Unifunctional zoning
prevents commercial activity in residential areas,
forcing people to either stay at home or drive to
where only chains and larger companies can rent
space.?® The idea of centeredness calls for multiuse
centers within walking distance from where people
live, not the specialized nodes of activity that lead to
sprawl.?6  These multiuse centers have the
opportunity to house qualities of third places for
community interaction and the exchange of ideas
that ultimately enrich a neighborhood. Many of the
case studies in this capstone that are successful
open third places are located within walking distance
of residencies. Urban planner Jeff Speck suggests
that to integrate people into a compelling public
environment of multiple uses, urban planners need
to create a variety of downtown housing so that
people move into the city, thus encouraging
commercial, social, and educational ventures to
follow.?” By doing so, open spaces become more
accessible to the people they serve and are more
likely to become third places through consistent use.

Accessibility is a major part in determining
the success of open spaces and a key component of
third places. People will be more likely to travel to a
place where their interests lie if it is within walking
distance. More importantly, people are more likely
to discover new open spaces and activities if they

are easily accessible. Third places and open spaces
may be found places, not destinations, but this
possibility is negated if a flow of people is not moving
by. Oldenburg emphasizes that third places be
within walking distance of citizens to maximize the
opportunity for public gathering, the spreading of
information and ideas, and to serve as an
emergency meeting area for collective comfort in
times of crisis.?® Third places often thrive on street
pedestrians passing by and can serve as entry
points or attraction point leading to larger public
spaces. Just as important as walkability is access to
the amenities themselves. There is a trend in urban
planning to locate amenities in wealthy areas and
move more liabilities and hazardous elements in
poorer areas.?® An open space should provide a
place for all to thrive in, enjoy, and voice their
opinions. Political ignorance is on the rise, but open
spaces and third places where people interact with
one another can facilitate discussion and debate
about ongoing social concerns and issues and may
ultimately lead to action or change for the betterment
of the community.*® The main idea with accessibility
is that people have access to what they need and
desire, and open spaces respond to this demand.
Giving the people what they want is one way
to create a long-lasting public space. The more
designers accommodate the needs and wants of a
neighborhood, the more committed the citizens will
be to maintain and enhance the public space.3
Third places have the ability to create this dedication
to place, providing people with what they need and
want as well as a sense of community.3? In The
Social Life of Small Urban Spaces, William Whyte
records observations about open space in various
American cities. Though dated now compared to the

% bid, 7.

25 Oldenburg, Celebrating the Third Place, 4.
26 Hester, Ecological Democracy, 21.

27 Speck, Walkable City, 112.

28 Oldenburg, “Vanishing ‘Third Places’,” 8.

2% Hester, Ecological Democracy, 82.

30 Oldenburg, Vanishing ‘Third Places’,” 8.

31 Hester, Ecological Democracy, 28.

32 Oldenburg, Celebrating the Third Place, 11.



time of its creation, Whyte’s record indicates that an
open space’s success or failure is determined by the
quantity of seating, the relationship to the street, the
amount and quality of sunlight, proximity to food, and
the presence of water and trees.’®  These
observations and the methods by which to obtain
them continue to influence the design of open
spaces. The project known as CO-REUS by the
University of Amsterdam, for example, uses modern
observational studies to conduct interventions and
experiments to improve ArenA Boulevard.?* These
methods include pedestrian tracking, time lapse
mapping, studying the types of people using the
space, surveys, and laying all of this information over
each other.3® Similarly, Camillo Sitte suggests
reviving the qualities of traditional cities—create
open space based on the activities and diversity of
the people alright at a given location.3¢ Christopher
Alexander echoes this line of thinking with the belief
that the public and users of open urban space are
the best consultants for designing public third
places.®” Understanding and accommodating the a
wide range of people in a public space is a
challenging task, but necessary to provide all the
activities and supporting program that make open
spaces beneficial, memorable, and integral to the
identity of a given place. As such, third places and
open spaces must be adaptable to changing
demands and future needs.

The passage of time requires all things to
evolve, including the public spaces, as people’s
opinions and ways of living change. Cities are
known for being active at many hours of the day,
requiring their open spaces to be used frequently at
almost any time, day or night.® Perhaps even more

importantly is how a space operates over the course
of ayear. A third place is one that can host activities
and events for different times of the year,° providing
guests with fresh experiences and thus reasons to
visit on multiple occasions. Open spaces
sometimes struggle with this aspect due to the highly
open-air nature of many examples. To become a
third place, urban open spaces must consider the
changing of the weather and seasons as well as how
people spend their days. Only when people can use
a space at a wide range of times can a space truly
serve its community. Though a space may adapt
over time, the consistency of a pleasant experience
or some constant features solidifies a third place as
a permanent component of the community in which
it is found.*° Through a combination of adaptability
and familiarity, open third places can host a wide
range of activities.

The opportunity for public or private events
utilizing either formal or informal interactions is
another important consideration of an open third
place.4! The use of different scales of spaces as well
as different atmospheric qualities distributed
throughout an open space facilitate this need.
Designers must consider how different activities
occupy the space. For example, a meeting between
two business colleagues requires a very different
setting than a child’s birthday party, but one space
can accommodate both needs given the right
organization or utilization of third places. What can
a coffee shop offer a public plaza in terms of public
service that a tavern cannot? Neutrality is an
important aspect of third place, meaning that people
have the opportunity to informally partake in

33 William Whyte, The Social Life of Small Urban Spaces, Film, Directed by William Whyte, New York: Municipal Art

Society of New York, 1980.

34 “How Can We Make Public Space Real-Time Adaptive According to Users’ Needs?”, Amsterdam University of Applied
Sciences, accessed September 13, 2017, https://responsiveurbanspaces.amsterdam/en/ .

3 Ibid.

36 Gehl and Svarre, Study Public Life, trans. Steenhard, 43.

37 lbid., 53.

38 Hester, Ecological Democracy, 25.

3% Oldenburg, Celebrating the Third Place, 84.
40 |bid., 69.

41 Hester, Ecological Democracy, 25.
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appropriate activities within a given space.*? A
simple example Oldenburg gives for such an idea is
the provision for seating configurations varying in
both size and number for different groups of people
or for individuals,*® a recommendation that William
Whyte also observed in his studies of open
spaces.* People’s interests, needs, and activities
also continue to shift. Hester encourages the
development of spaces that inspire thought for future
planning.*® In this way, the future of open spaces
and third places continue to adapt for their
community.

Though the importance of open spaces’ and
third places’ adaptability for the future cannot be
underemphasized, these urban components face a
threat in the form of modern society. Randolph
Hester describes five aspects of modern living that
are hurting the success of open spaces and third
places—mobility, affluence, standardization,
technology, and specialization.*®¢ People are no
longer connected to or reliant upon their community
due to the automobile, online connectivity, and
means to support themselves.*’ In  turn,
standardization diminishes the concept of place,
giving people less and less reason to engage in a
community that is no longer unique.*® Corporate
businesses and chains buying out locally-owned
third places also reduce the character and identity of
an open space. Oldenburg iterates that a third place
will benefit its community the most when it remains
locally and independently owned.*® He says in
Celebrating the Third Place, “the best third places
are locally owned, independent, small-scale, steady-
state business, and both government and
incorporated chain operations have wreaked havoc

upon them.”® [f these trends are hurting open and
third spaces, how can they adapt to become
prominent sources of human interaction once again?
What types of program will increase the usefulness
of these spaces?

The Internet is a prominent and
indispensable element from today’s way of living.
However, it has reduced the need for many third
places that help public spaces thrive. Mail can be
sent electronically, goods and services can be
ordered online, and people can call, text, and video-
chat one another. Increased connection online
leads to a reduction in the physical interaction that
make third places unique. How can these places
increase their relevance in the midst of an
increasingly digital world? Ironically, the corporate
tech giant Apple partnered with Foster + Partners to
take on this issue. The Apple Michigan Avenue
store in Chicago engages the community and
encourages them to enter through an entirely glass
facade, creating “town square” to make the store a
community location as well as a place for retail.
Although driven by commercial means, this Apple
store does provide a place for people of similar
interest to gather, as well as other to enjoy the
riverfront. Technology in the form of online business
transactions, telecommuting from home, and shared
working spaces is also changing the way in which
people work, requiring changes in the way they
occupy the city. The Bureau of Labor Statistics
estimates that 40% of the US workforce will be
temps, independent contractors, and solopreneurs

42 Oldenburg, Celebrating the Third Place, 75.
43 |bid., 38.

44 Whyte, Social Life of Small Urban Spaces.
45 Hester, Ecological Democracy, 26.

48 |bid., 17.

47 |bid.

48 |bid.

4% Oldenburg, “Vanishing ‘Third Places’,” 10.
50 Oldenburg, Celebrating the Third Place, 4.

51 Patrick Lynch, “Apple’s First Town Square Retail Concept Opens in Chicago,” ArchDaily, accessed October 20, 2017,
https://www.archdaily.com/882087/apples-first-town-square-retail-concept-opens-in-chicago .



by the year 2020.5%2 With so many citizens
untethering themselves from the traditional office,
cities must configure themselves to adapt to this new
way of life. How can open space satisfy the
demands of increasingly work-oriented generations
through supporting third places qualities?

Designers of open space are beginning to
blur the lines between the third places people seek
out for relaxation and second places that are
traditionally the main centers of work. By doing so,
the space can serve a broader audience of those
wanting to pursue their career or creative works
while still being part of a community and
experiencing an atmosphere different from their
homes or traditional working environments.
Communities such as Lavapies, Spain strongly
embraced the new programmatic element to the
urban fabric. After conversations with the public,
Colectivo PEC Architects inserted the Lavapies
Market Workspace into the empty fish market,
providing the neighborhood with a new component
to its identity that people desired.>® These changes
in the way people work will no doubt affect the nature
of open spaces as third places.

The people of the world are continually
dividing themselves further and further from one
another. Whether by increased social tensions in
public, stricter zoning laws, or a reclusion to an
online presence, people do not interact with others
directly as much as they used to. Ray Oldenburg’s
“third places” are environments for a community to
gather and talk with one another and provide a
ground to voice concerns and inspire change in a
neighborhood. An open space, which is meant to
accomplish this goal anyway, can bring aspects of
third places and their components together through
Randolph Hester’s idea of centeredness, and create
a place that a range of people attend for various
reasons. These interconnections sprung about

through integrated third place components could
revitalize the concept of an open space and create a
sense of place in urban centers that are often
dominated by more of the same. The capstone
project investigates how open spaces serve as third
places in ways that foster stronger community bonds
as community needs continuously change.

52 Adriana Lopez, “Coworking: Is it Just a Fad or the Future of Business?”, Forbes, accessed October 29, 2017,
https://www.forbes.com/sites/adrianalopez/2013/04/25/coworking-is-it-just-a-fad-or-the-future-of-

business/#1573a4225bec .

53 “Workspace Lavapies Market/Colectivo PEC,” ArchDaily, accessed October 25, 2017,
https://www.archdaily.com/450265/workspace-lavapies-market-colectivo-pec
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METHODS AND PROCESS:

The capstone explores a range of questions
regarding the ways successful open spaces
exemplify the qualities of third places. This study is
conducted under the hypothesis that the qualities of
third places are what make these spaces successful.
This type of research is exploratory in nature, and
Robert Yin discusses methods for such inquiries in
his book Case Study Research: Design and
Methods. He urges that the initial questions of a
research proposal determine the type of research,
methods of data collection, and means of
interpreting data®

¢ Do successful open places contain the
elements and qualities of third places
and how?

o Do the elements of open places act as
contributing factors of third places in the
ways Ray Oldenburg and William Whyte
described?

¢ How do successful third places adapt to
a contemporary city’s context and
needs?

To answer these questions the capstone will use a
series of case studies in different sized cities.

The examination of different examples of
third places justifies the use of multiple case study
research. Case studies attempt “to illuminate a
decision or set of decisions: why they were taken,
how they were implemented, and with what result.”>®

By looking at the different designs of successful
public spaces, the way their relationship with
surrounding context, and the way people occupy
them, designers can use the analysis of these
qualities to create future successful public third
places. The use of multiple cases is a method of
testing to see if similar practices in different contexts
produce similar levels of success or if they differ.
The selected cases are all perceived as successful
public spaces, by the author’s interpretation in
addition to the opinions of the author’s peers or
reviews from the Internet. To examine third places
in different contexts, the capstone uses four different
case studies, two smaller examples located around
the Northwest Arkansas region and two examples in
larger cities. See TABLE 1 for these locations and
their corresponding city’s populations and
densities.®® The capstone assumes these are
successful examples of open spaces, based on
literary reviews, peer recommendations, and the
author's own observations of each site. The
capstone is a study of elements of third places in a
wide range of open spaces, meaning these case
studies do not necessarily share similar program,
though all are open to their surrounding contexts.
The capstone analyzes each case study through
both historical research (when such information is
available) and through on-site observations.
Through these observations, the capstone divides

TABLE 1: CASE STUDIES

COOPER HEWITT 8™ STREET
NAME MUSEUM CITYGARDEN MARKET CITY PUMP
LOCATION NEW YORK, NY | ST.LOUIS, MO | BENTONVILLE, AR | ROGERS, AR
POPULATION 8,622,698 308,626 49,298 66,430
LAND AREA
2 2 2
(SQ. MILES) 00 6 3 38
DENSITY
28,7 4,981 1 1,7
(PEOPLE/SQ. MILE) 8,708 ,98 /556 750

54 Robert Yin, Case Study Research: Design and Methods, 3™ ed., (Thousand Oaks: Sage Publications, Inc., 2003), 20.
%5 Yin, Case Study Research, 12.
% “U.S. City Populations 2019,” World Population Review, accessed April 10, 2019, http://worldpopulationreview.com/us-

cities/




each case study into areas where different activities
or atmospheric qualities occur. This breaking apart
of the site is both a way to create more manageable
areas to record observations and a note of the
experiential feelings of different spaces with different
purposes in the site. In each area, the capstone then
pulls out different elements to determine their
contributions to the qualities of third places, as
described in the background information and seen in
TABLE 2.

From the described attributes of third places,
the capstone presents diagrams linking individual
elements to the specific qualities of third places they
contribute to the given area of a case study. These
diagrams, through the number of connections
between the open space elements and the qualities
as well as a graphical scale of text in the qualities
reveals to what degree each area’s elements
specifically create third places as described by Ray
Oldenburg and others. Axonometric diagrams are

also present as tools for convey spatial and
atmospheric information about each site and each
area. These diagrams create a visual measure of
the qualities of third places in successful open
spaces. In addition to these graphics, the author has
written observations about the site and the elements
and the way he witnessed people interact with them
or his own perception. Some of these observations
comes from past experiences at the sight as well. It
should be noted that context of each site is an
important consideration as well. Yin states that case
studies analyze actual phenomena in real context®’,
making an understanding of each context through
historical, statistical, and observational data very
important. A successful component in one case
study may not have the same result in another case
study due to a change in surrounding context. All of
this information works together to examine the use
of third place elements in open spaces.

TABLE 2: CONTSTUCTS OF THIRD PLACES

ADAPTABILITY

Times of Day

Access at Different

People may Freely

Come and Go Free to Use

SOCIAL MUTUALISM

For Various Ages Different People with

Encourages

Same Interests Communication

DISPLAY OF People can Information People Leave their
INFORMATION Converse Displayed Traces
FAMILIARITY OF PLACE Historical Physical
L Old Age
Significance Permanence

POINT OF GATHERING
People Seek

Pleasant Qualities

Area of Interest or
Demarcation

Open Space for
Groups

PROTECTION FROM

OUTSIDE FACTORS From the Sun

From Neighboring

From the Street
Program

PERSONAL
INTERACTIONS

Holds Visual
Interest

Physical Interaction | Other Senses Engaged

ADAPTABILITY Used at Different

Times of Day

Used at Different
Times of Year

Allows Alternative
Configurations

5" Yin, Case Study Research, 12.
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The interpretation of data is one of the last
components of this capstone project. The collected
information is a means to create a catalogue of
elements and precedents that are deemed
successful third places. In this regard, the capstone
is a guide that shows others what elements are in
successful open spaces and their relationships with
and effects on people, the surroundings, and other
elements. The goal is not to replicate all these
elements in future projects but instead to create
similar conditions based on context for successful
open spaces. In addition to this kit of parts, the
capstone is an examination of some of the elements
Ray Oldenburg, Randolph Hester, the Project for
Public Spaces, and William Whyte have written,
including seating, the presence of vegetation,
access to food, shading, and protection from
neighboring context. The capstone compares these
authors’ interpretation of the elements and the
capstone’s author’s own interpretation of how these
elements behave in successful third places. Such a

comparison is useful to determine if these writings
still hold true in today’s urban context and how the
elements are suited (or not) for the sites in which
they are located. All of this information exists in
summaries for each case study as well as a
discussion of overall trends, patterns, and
observations.

The following diagrams and written
observations cover the four listed case studies in an
effort so compare the success (or lack thereof) of
elements supposedly associated with third places,
and the ways in which they contribute to the
achievement of a public place as a third place people
seek out and want to occupy. If nothing else, the
capstone is a thorough examination of varying
precedents and an attempt to develop a method for
observing how public spaces can act as third places,
but there are wider implications influencing the ways
future designers think about creating these public
spaces.
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COOPER HEWITT MUSEUM

NEW YORK, NEW YORK
SCALE: 1/32°=1’

INDOOR SEATING

OUTDOOR
CAFE SEATING

FIGURE 01: Cooper Hewitt Site Diagram

FRONT PORCH

The Cooper Hewitt
Smithsonian Design Museum

is a private residence and garden-
turned educational institution and public
third place. Though visitors must purchase
tickets for the museum, the public garden is open
to the public for free and offers a break from

the busy traffic along 5th Avenue. Situated in

a historic context, the Arthur Ross Terrace and
Garden has many areas that contribute differently
to the idea of a third place. These in turn work
together to generate an environment that both out-
of-town visitors and regular residents appreciate >
and enjoy.

FRONT LAWN

26
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CONTEXT AND BACKGROUND:
COOPER HEWITT MUSEUM

Constructed over a century ago, the
Cooper Hewitt Museum has a long history that
caused its transformation from a residence to a
museum. Its location, former owner, and context
all contribute to what it exists as today.

The Cooper Hewitt Museum was not
always a place dedicated to displaying works of
design and innovation. Babb, Cook & Willard
Architects originally designed it as a home for
Andrew Carnegie and Louise Whitfield Carnegie
and their daughter Margaret.®® The Carnegie
Mansionwas built between 1899 and 1902, justin
time for Mr. Carnegie to retire and spend his time
on donating over $350 million to educational and
cultural institutions.*® Richard Schermerhom Jr.
designed the private garden in 1901 that would
one day become the third place written about in
this capstone.®® The 64 room mansion was the
first US residence to have structural steel and
one of the first New York residencies to have an
elevator.®” The mansion was notable for these
innovations and its wealthy and famous owner,
granting it landmark status in the City of New
York in 1974, and it became the Smithsonian
Institution’s Cooper-Hewitt Museum in 1976.52
The museum holds a wide display of design
works in the fields of architecture, art, graphic
design, furniture making, videography, urban
planning, and technological advancement. The
Arthur Ross Terrace and Garden, once the
private garden of the Carnegie family, is an
additional outdoor component to the building.
However, the terrace and garden space known
and enjoyed by the public today did not exist
until a renovation beginning in 2011 finished in

2015.%%  This renovation helped to blend the
original structure of the Carnegie Mansion into
the context that developed around it.

The Cooper Hewitt Museum is one of
many museums along 5th Avenue. The Jewish
Museum resides a block to the north and Frank
Lloyd Wright's Guggenheim Museum sits just a
block to the south and the Metropolitan Museum
of Art just past that. The mansion sits atop the
appropriately named Carnegie Hill with the
Reservoir of Central Park directly to the west
and the various buildings of the Upper East Side
of Manhattan to the east. Scattered in these
buildings are programs including residential
towers, office spaces, schools, churches, and
an array of street level commercial and food
related businesses. With so many types of
buildings and open space surrounding it, the
Cooper Hewitt uses design to match its context.

Walter Hood made several subtle
decisions when renovating the Arthur Ross
Terrace and Garden at the Cooper Hewitt
Museum from 2011 to 2015, and many of these
decisions drew from the museum’s surroundings.
For example, there is a rocky portion on the
lawn that abstracts some of the geology of
Carnegie Hill and the rest of northern portion of
Manhattan.®* The new garden features cherry
trees and rhododendrons to match those found
in Central Park across the street.® These
contextual acknowledgment of the natural
features found in such an urban environment
are ways that the Museum is a teaching tool
even outside the interior exhibitions. Non local
additions to the lawn such as furniture works

58 “About the Carnegie Mansion,” Cooper Hewitt, accessed March 3, 2019, https://www.cooperhewitt.org/
about-the-carnegie-mansion-2/

59 “Carnegie Mansion,” Cooper Hewitt.

60 Ibid.

61 Ibid.

62 Ibid.

63 “The Arthur Ross Terrace and Garden,” Cooper Hewitt, accessed March 3, 2019, https://www.cooperhewitt.org/
garden/

64 “Terrace and Garden,” Cooper Heuwitt.

65 Ibid.

CENTRAL PARK

FIGURE 02: Cooper Hewitt Context

and other installations over the year add the
idea of exhibition in a public space and reinforce
the idea of the Cooper Hewitt having a more
global presence in the world of design. Those
wishing to see the Cooper Hewitt from this global
outreach can access the site in many ways.

5th Avenue serves as a major axis of
circulation not only for the Cooper Hewitt but
also for many of the major attractions along this
road. While this road makes taking a bus to the
Cooper Hewitt easy, the museum’s proximity
to Central Park and the rarely interrupted
sidewalk between Central Park and 5th Avenue
encourages pedestrians to stop by for a visit as
well. Those taking the metro may find it easy to
miss the Cooper Hewitt, as the nearest metro
stops are 3 blocks to the east and several blocks
both north and south. Regardless of how one

arrives at the Cooper Hewitt, their permittance
into the Arthur Ross Terrace and Garden is free
of charge, making it accessible to all.

The private-garden-turned-public-third-
place that marks the entry to the Cooper Hewitt
Museum from 90th Street is filled with history
and acknowledgment of the setting it is in. In
this way, people can appreciate it as a threshold
into a larger display of works of design or as a
pleasant space in its own right.

28
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COOPER HEWITT

MUSEUM

FRONT PORCH
SCALE: 1/32"=1
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The most iconic image people take from their visit
to the Cooper Hewitt’s public garden is the original facade
and terrace of the Carnegie Mansion. Though a bit more
static than some other areas of the Arthur Ross Terrace and
Garden, the front porch is an testament to the history of the
Carnegie family and the museum as a place to celebrate
design. Its worth as a third space lies in its ability to convey
this information, create personal interactions, and to include
many visitors for different reasons.

People feel a sense of permanence and importance
while on the terrace, elevated above the activities of the front
lawn. From here, visitors can gaze up at the historic facade,
given new life by vines growing down from the roof. There
is also movable seating and some canopy shade for people
to sit and watch their surroundings, work on their laptops, or
more than likely check their phone. This terrace makes for a
good gathering point--groups can easily find each other due
to the terraces elevation, there is shade for those waiting on
others, and the facade is easily identifiable from the street.

FIGURE 03: Cooper Hewitt Front Porch

This ability to watch for people, sitin adjustable arrangements
of chairs and tables, as well the presence of plant life are
all urban components William Whyte identified as important
aspects of public places. For all these beneficial design
decisions, there are also some negative results resulting
from using the original terrace and facade as a part of the
third place.

Accessibility is a large component of what makes
third places successful. The front porch and terrace are not
as successful as some other areas in this regard. Stairs make
it difficult for those with disability and the elderly to reach the
terrace level. Additionally, the doors on the mansion do not
grant access to the museum. Entrance to the museum is
from 91st street or the cafe, a means to control ticket sales
and entry. In a sense, the feeling of importance one may
experience by rising to the terrace level is lessened as it
is just another seating area that does not lead to any new
activities but rather a new perspective of what is happening
elsewhere in the public garden.

The front porch is one of the first things people
see when they enter the public garden from 90th street.
The facade and the vegetation are as much a display of
design as the works on the interior of the building. While
the historical significance is important for a third place, it
lacks a range of activities and operability.

FIGURE 04 (ABOVE): Carnegie Mansion Facade

Though not as lush in the winter, the vegetation along the Carnegie
Mansion facade reemphasizes the idea of a public garden in the
urban context.

FIGURE 05 (RIGHT): Arthur Ross Terrace

People sit along this elevated porch area looking over the front lawn.
This space is still occupied despite not being an entry point into the
museum..
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COMPONENTS: FRONT PORCH

HISTORIC FACADE

The Carnegie Mansion facade, designed by Babb,
Cook & Whitfield, is the backdrop for the Cooper
Hewitt Museum public garden. The English Georgian
design is a work on display for the design museum
and is very recognizable from the street. New York
has several historical landmarks, and this facade
marks the outdoor space of the Cooper Hewitt
Museum as a place of importance.

FLOWER GARDENS

The flower gardens line the front of the original facade of the Cooper Hewitt
Museum. They create visual interest and engage ones sense of smell, though
people do not directly interact with them.

CANOPY

The lattice canopy sits at the end of the front porch near the cafe to shade the
movable seating below. Its unique design also stands out from the rest of the
facade and generates visual interest.

ACCESSIBILITY
® ACCESS AT DIFFERENT TIMES OF DAY

PEOPLE MAY FREELY COME AND GO
® FREE TO USE

SOCIAL MUTUALISM
FOR VARIOUS AGES

DIFFERENT PEOPLE/SAME INTEREST

MOVABLE SEATING

The outdoor chairs and tables allow visitors to choose where they wish to
sit so they can enjoy their purchase from the cafe, observe activities of the
outdoor space, talk with friends, read, or work.

FIGURE 06: Cooper Hewitt Front Porch Elements

77%® ENCOURAGES COMMUNICATION
INFORMATION

PEOPLE CAN CONVERSE
INFORMATION DISPLAYED
PEOPLE LEAVE THEIR TRACES

FAMILIARITY OF PLACE

HISTORICAL SIGNIFICANCE

PHYSICAL PERMANENCE
OLD AGE

POINT OF GATHERING

® PLEASANT QUALITIES PEOPLE SEEK
@ OPEN SPACE FOR GROUPS

AREA OF INTEREST OR DEMARCATION

PROTECTION
FROM THE SUN
FROM THE STREET

FROM NEIGHBORING PROGRAM

PERSONAL INTERACTIONS
HOLDS VISUAL INTEREST

PHYSICAL INTERACTION
@ OTHER SENSES ENGAGED

ADAPTABILITY
@ USED AT DIFFERENT TIMES OF DAY

USED AT DIFFERENT TIMES OF YEAR
@ ALLOWS ALTERNATE CONFIGURATIONS
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COOPER HEWITT

MUSEUM

FRONT LAWN
SCALE: 1/32"=1

The front lawn carves out a piece of open space in
the Upper East Side of Manhattan. There actually very few
actual elements in this space, but the zone is very adaptable
and serves as a place of gathering, information, and safety.

A stone and metal fence separates the lawn from the
busy streets of 5th Ave. and 90th St. This physical and visual
barrier coupled with the perimeter vegetation creates an open
space for people to gather or play, public activities that are
also found in Central Park but are unique for a place that was
once a private garden. The variety of seating accommodates
different forms of occupation. Benches among the shady
vegetation by the fence are permanently fixed to the ground,
meaning only one or two people can occupy them at a time.
Meanwhile, the metal tables and chairs closer to the terrace
are movable to encourage groupings of seating for different
visitors to the public garden. The provided umbrellas also
accommodate these people. More unique types of seating
inhabit the front lawn as well. Works of design such as the
wobbling chairs and other furniture pieces on the lawn double

FIGURE 07: Cooper Hewitt Front Lawn

as a place to sit and observe the activities of the garden as
well as engage the public in a conversation about design and
art. These unique qualities make the Arthur Ross Terrace
and Garden a destination for those in New York and give it
some character among the several other public open spaces
in the city. The natural features of this zone also make the
garden unique.

The importance of the natural components of
the front lawn cannot be overlooked. The perimeter trees
help block out the sight of the trees as well as provide
environmental protection from the sun and the wind. These
trees and bushes coupled with the flower garden by the
terrace and the geological display at the edge of the field
also establish visual stimulation and hold information about
the existing natural environment the Cooper Hewitt Museum
occupies. People also interact with the open field to play with
their pets or children and partake in physical activities. While
Central Park across the street offers the same possibility of
recreation, it often lacks the level of intimacy and feeling of

safety the public garden of the Cooper Hewitt has.

The front lawn is both an extension of the display
space for the Cooper Hewitt and a place for recreation
in its own right. Its openness allows inhabitants to take
responsibility for what happens in this area, a freedom
common in many third places.

FIGURE 08 (ABOVE): Front Lawn

People sit along the perimeter and read papers by themselves or
gather in groups and talk around the movable chairs. During the
summer, the museum scatters art pieces across the lawn.

FIGURE 09 (RIGHT): Wobble Chairs

Two children play with the wobble chairs while their parent sits
nearby. The front lawn is a safer environment away from the street
where people have open space within the city.
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COMPONENTS: FRONT LAWN

ENTRY

The metal overhanging structure marks the entry from E. 90th Street
into the public garden space. This metal overhang extends through
the fence into the street where it becomes signage for the Cooper
Hewitt Museum.

FENCE

The stone and metal fence is a permanent barrier between the street
and the outdoor space it encloses, while still allowing visual glimpses
into the space. The fence blocks out the distractions and dangers
from the streets of New York and creates a unique, enclosed outdoor
space in an urban context.

BENCH SEATING

The perimeter benches sit within the garden spaces overlooking the
center field. While they do not move, the benches provide a sense
of permanence that the other elements such as the facade and fence
exhibit. The benches adjacency to the plantings adds visual interest
and appeal.

MOVABLE SEATING

The outdoor chairs and tables allow visitors to choose where they wish to
sit so they can enjoy their purchase from the cafe, observe activities of the
outdoor space, talk with friends, read, or work. The umbrellas additionally
shade those sitting or standing below.

WOBBLE CHAIRS

These rotating chairs are both functional as a place to sit and interactive as a
display of design. Their size makes them easily movable and used by people
of several ages. Many visitors seek a turn to sit and spin in the chair, making
wherever they are a point of gathering and interest.

FIGURE 10: Cooper Hewitt Front Lawn Elements
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COOPER HEWITT

MUSEUM
OUTDOOR CAFE

SEATING
SCALE: 1/32"=1

The cafe and its outdoor seating occupies the
eastern portion of the Arthur Ross Terrace and Garden. Itis
a fairly simple space, offering a place to purchase food and
drink as well as sit down to enjoy these treats.

As with other portions of the garden space, the
outdoor cafe seating area has movable furniture for different
configurations of seating. As such, people can converse
in groups to remain alone to read or work. A perimeter
fence and vegetation permits the safe use of this area, as
the visual distraction of the street and the threat of cars are
blocked out. The tall church to the south offers shade during
portions of the day and the canopy on the terrace serves
a similar purpose, but otherwise the outdoor portion of the
area is very exposed to the weather. Even so, the small
portion of space inside the cafe is a place to occupy when
environmental concerns are an issue. Perhaps more room
on this interior space or better access to the street would
improve the number of people visiting the cafe both in poor
weather conditions and just in general. However, the cafe

FIGURE 11: Outdoor Cafe Seating

and its seating are confined to the existing context that the
museum and its program are located in.

Aside from the ground level, the building that holds
the cafe and defines the backdrop of the outdoor seating does
not belong to the Cooper Hewitt. This is one condition where
a third place is spatially defined by program not directly tied
to the space and its activities. As such, it is very clear that the
current facade existed before the renovation added cafe and
its seating directly outside the windows. This renovation did
not influence a change in the neighboring building, as much
of New York is historic and difficult to change so quickly.
Instead, the facade along the east remains as it has without
referencing the public activities of the park. This is common
for the rest of the surrounding context as well. The church
across 90th street obviously would not change in response
to the Cooper Hewitt's renovation, and Central Park is so
large that it cannot respond to every adjacent program.

During the time of his visit, the author noted people
using the seating for conversation and working, even on a

cooler February day. The willingness of people to use
this space even in less-than-ideal environmental factors
shows that is zone is an important contributor to the
qualities of third places. It gives people a reason for
traveling to the public garden--food, drink, and a pleasant
outdoor environment off the street and enclosed in
smaller scale area.

FIGURE 12 (ABOVE): Cafe and Adjacent Outdoor Seating

Even during cooler February weather, some people utilized the
outdoor seating for working on their laptops and drinking coffees
from the cafe.

FIGURE 13 (RIGHT): Cafe Interior

The cafe facing the outdoor space sells beverages and snacks in an
enclosed space safe from bad weather. The presence of security
adds a feeling of safety to the whole site.
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COMPONENTS: OUTDOOR CAFE SEATING ACCESSIBILITY

@ ACCESS AT DIFFERENT TIMES OF DAY
PEOPLE MAY FREELY COME AND GO
® FREE TO USE

SOCIAL MUTUALISM

FOR VARIOUS AGES
DIFFERENT PEOPLE/SAME INTEREST
ENCOURAGES COMMUNICATION

INFORMATION
—® PEOPLE CAN CONVERSE
~-® INFORMATION DISPLAYED
@ PEOPLE LEAVE THEIR TRACES

FAMILIARITY OF PLACE
@ HISTORICAL SIGNIFICANCE

PHYSICAL PERMANENCE
OLD AGE

CAFE

Visitors purchase pastries and coffee at the cafe to consume at the
outdoor seating. Because the cafe is located in the garden space,
people on the street do not readily stop in. However, the cafe is a
place of gathering and conversation as it does provide some shelter
from poor weather. It is also a entry point into the interior of the
museum.

POINT OF GATHERING
PLEASANT QUALITIES PEOPLE SEEK

@ OPEN SPACE FOR GROUPS

AREA OF INTEREST OR DEMARCATION

FENCE PROTECTION
The stone and metal fence is a permanent barrier between the street FROM THE SUN

and the outdoor space it encloses, while still allowing visual glimpses

into the space. The fence blocks out the distractions and dangers FROM THE STREET

from the streets of New York and creates a unique, enclosed outdoor
space in an urban context.

FROM NEIGHBORING PROGRAM

PERSONAL INTERACTIONS

. HOLDS VISUAL INTEREST

PHYSICAL INTERACTION
OTHER SENSES ENGAGED

ADAPTABILITY
@ USED AT DIFFERENT TIMES OF DAY

USED AT DIFFERENT TIMES OF YEAR
@ ALLOWS ALTERNATE CONFIGURATIONS

MOVABLE SEATING

The outdoor chairs and tables allow visitors to choose where they wish to
sit so they can enjoy their purchase from the cafe, observe activities of the
outdoor space, talk with friends, read, or work.

FIGURE 14: Cooper Hewitt Outdoor Cafe Seating Elements 40
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COOPER HEWITT

MUSEUM

INTERIOR SEATING
SCALE: 3/32"=1’
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FIGURE 15: Interior Seating

The interior seating located just up the steps of
the cafe is an area that capitalizes on visual connectivity,
blocking out poor environmental qualities while benefiting
from the good, and combining the functional purpose of a
circulation space with elements that facilitate activities that
people partake in while at the Cooper Hewitt.

The indoor seating area is essentially a hallway
leading from the cafe and its outdoor seating to the museum
gift shop and the museum entrance beyond. Instead of
solely serving circulation, the designer of this space included
permanent and movable seating where people enjoy their
purchase from either the gift shop or cafe, look out the large
windows while they pass the time, or work on their laptops
or read a book. The author witnessed all of these activities
in what was a very small space. The windows frame a view
that gives glimpses of the happenings on the front lawn
and terrace, though this view does suffer from the sight
of some storage below the terrace. However, the large
windows fill the hallway with not-too-harsh light for people

to enjoy as they sit. These windows also contribute to the
idea of transparency that many third places utilize. Though
still visually connected to the rest of the public garden, the
indoor seating is protected from outdoor factors and is again
another perspective on the activities on the rest of the site.

FIGURE 16 (ABOVE): Indoor Seating

This seating area rises up from the cafe and doubles as circulation
towards the museum gift shop. However, large windows still make
it a pleasant space.

FIGURE 17 (RIGHT): View Towards the Lawn

The view out from the window into the front yard. Though the view
is partially obscured by the rest of the building, the windows bring
light into the space.




COMPONENTS: INTERIOR SEATING

A

I
LARGE WINDOWS

The windows create transparency between the interior
of the seating area and the activities in the front lawn.

Light enters the space while visitors sit safely indoors. /

INDOOR SEATING

These chairs are in close proximity to the cafe and the museum gift shop.
Visitors sitting here can consume their purchase from the cafe, read, work on
their laptops, or look out the windows to the activities in the front lawn.

FIGURE 18: Cooper Hewitt Indoor Seating Elements
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ACCESSIBILITY

@ ACCESS AT DIFFERENT TIMES OF DAY
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SUMMARY: COOPER HEWITT MUSEUM

The Cooper Hewitt Smithsonian Design
Museum and more specifically the Arthur Ross
Terrace and Garden, like many of the other selected
precedents in this capstone, is a renovated building
repurposed for a new, unique program that those
within in the surrounding context seek out. While
many of the individual components are similar to
those found in other projects, the Cooper Hewitt
Museum owes its uniqueness to the educational
program it now serves and the broader context of
New York City.

The garden space at the Cooper Hewitt is an
open area with many familiar components of
successful third places. There are plenty of places
to sit, some shading, an open field for recreational
purposes, vegetation, and a café serving food and
drinks—all elements outlined in William Whyte’s The
Social Life of Small Urban Spaces. Visitors take
their food and drinks to the chairs and tables either
directly adjacent to the café or to the terrace level
offering a better view of the site. In either case, they
have some ownership of the site—it is free to use,
away from the street, open at various times of the
day, has an open program with plenty of space, and
features movable elements. Despite these third
place qualities, the garden does suffer from a lack of
unique activities that would encourage people to
seek out the Cooper Hewitt garden space. Benches
and open space are also abundant in Central Park
directly to the west of the museum, granted Central
Park lacks the fenced-in atmosphere and sense of
intimacy of the garden’s smaller land area. The
reason people chose to go to the public garden is
the historic context and focus on design that the
Cooper Hewitt is known for.

The Cooper Hewitt Museum is dedicated to
the practice of design, using the elegant Carnegie
Mansion as a home for various exhibitions. These
works seep into the public space throughout the year
as well in the form of outdoor installments, and the
English Georgian facade looming over the garden is
an exhibition of a work of architecture rooted in
history itself. People come to the Arthur Ross
Terrace and Garden to see new works of furniture

on display in the field or for the feeling of importance
they get from sitting in the public garden of the late
Andrew Carnegie. These experiences are not
necessarily easy to find elsewhere in the city,
especially free of charge. The Cooper Hewitt gives
this experience back to the community in which it
resides and also to those who would visit from
further away. This ability to bring together not only
different groups of people from a community but also
different groups of people from around the country
and world is a very drastic example of social
mutualism that one may expect from a larger space,
yet the public garden still feels appropriately scaled
for a neighborly atmosphere. As part of the
neighborhood, the Arthur Ross Terrace and Garden
remains active over time.

Thanks to the density of New York and the
museum’s proximity to so many other iconic
destinations including the Guggenheim and the Met,
the Cooper Hewitt Museum retains a respectable
attendance count over the year. The public garden
is one of two points of access into the museum,
meaning there is a good chance visitors will interact
with it at some point on their trip to the museum.
During warmer weather, guests may take this
opportunity to enjoy a rest in their day at one of the
shaded tables. Even during the author’s February
visit to the site, there were several people sitting
outside talking with strangers about the surrounding
are or working on laptops. The incorporation of the
indoor seating with ample sunlight makes the public
garden a destination even in the winter. This ability
to adapt with the changing of the seasons is
important for third places, as they must
accommodate people over time and remain
adaptable to unpredictable conditions to continue to
thrive. As for accessibility during through the course
of the day, the garden is open during typical
business hours (8 A.M. to 5 P.M.) during the
weekdays, meaning those with office jobs cannot
stop by after a long day of work to relax, thought
those working nearby to the east are free enter the
site for lunch. The garden has much more accessible
hours on the weekends when it is open until 9 P.M.,



giving more people an opportunity to experience the
activities of the Arthur Ross Terrace and Garden.
While these limited hours hurt the accessibility
associated with many third places, they are a means
to improve the safety of the site. During these hours,
security guards watch the site to make sure it
remains unvandalized and secure from unexpected
dangers. The Cooper Hewitt public garden trades
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